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DEVELOPMENT CONTROL PLAN {Aeetelonr Adveriising

1.1 INTRODUCTION

This Devatopment Conteol Pl {DCP ) bas been
prepared to provids a co-ordinated and
consisient approach o all formys of outdonr
wdvertising in Kandwick.

It provides pdvice on general design and sifing
gnidelings for omdoor adverising and seis out
degailed ohjectives and controls foreach of the
land use zone catcgorics, It alzo provides the
broad framewodk for dofenmining appoopriate
locations on buildings for advertising and within
which applications for cutdoor advertising will
b assessed and defermined by Conneil,

The DMCF has been prepared inaccordance with
the provisions of te Knefronsrenind Planeiig
enel Asvessment Act 197% and the
Ervirpnental Plarining cnd Assessment
Fegularion 19594,

The DMCPapplics rocall land within the City of
Kandwick . It supplements the Kandwick Looal
Environmenral Plan 1998,
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DEVELOPMENT CONTR{H. PLAN

Ourdoor Advertising

1.2 APPROVAL
REQUIREMENTS

Bandwick Local Environmental Plan 1993
detines Outdoor Advertizing as:

Seeentivg wze of g buiiding or place for the
adisplay of spmbols, messgges or other devices
lor pramotional purposes or for conveying
information, insfrueclions, dirscliions or the fiks,
whelher ornol the display volves the ereciion
of a sfueture ©

Lnder the provisions of clavses 10 20 (e land
wse Lables For esch of the zones) of the LEP
outdoor sdverlising requires development
Consent

Clause 26 and Schedole 1 of the LEF conrain
provisions t allow cemain specificd forms of
development to be camed oul without the need
to obtain development consent. Chutdoor
advermising {ax defined) i= listed 10 Scheduls | oas
development that may be carmed out without
consent, bt only where the proposed adveriising
complies witli the olyjectives, confrols and
guidelines contained in this DCE.

Froposals fior outdoor advertising on nnzanaed
land will be assessed agamst the conteolz
applying o the land vge 2one immiediarely
adjacent to the land in queston.

Street numbennz and building names do not
pegqiire rthe submission of & antice or applicatinn
feer approvil.

Whiere sy proposal for ourdoor adveising docs
norcomply witl the provisions in this DCE, a
development applicotion under Section TEA of
the Environmental Planning and Assessment Act

1972 il De regqueired.

MOTE 1 The Environmental Plinning and
Assezsment Amendment At 1997 amd the
Environmental Planning and Asscssment
raavings and Transitional} Eegulation affect the
consent reguieeinests m LEP 1998, Please
consull with Council to asceran apprevil
requirements proor o lodring o nolice or
apphcation For approval.

Reference should alse be made to Council’s
Local Approvals Policy 1950,
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DEVELOPMENT CONTROL PLAN Ourdoor Advertising

1.3 SUBMISSION
REQUIREMENTS
(APPLICATIONS AND
NOTICES)

When an application or notice for outdnar
advertising is suhmitted, the following
informition will be required to accompany the
application:

@ Aonotice under clanse 20 of Randwack
Local Envirommental Plan 1998 (othee
thun for business identification signs
el real estate signs, as defined )5 or

L Acdevelopment application fomm,
comectly filled in.

And

5y Derals of all advertising proposed for
the site, including:

- Mumber of signs proposed
- Sizes of sizns proposed
- Lettering content for each sign

- Colours 1o be ysed

Whether the signs are &0 he _
iflurmninated o not and of 20, how this 3 —_
15t be done.

III|
I

g

[

(b} F‘Iam_dr.swn 1o un u_s:-pmpsi_ul'.: siale E:.GY:}E-ULT W T
showing the location and size of ail ~
proposed advemising on the boilding. C.DL'IH.-I'_:J.L.- WAHE]
LOTEmG SR
AFFPLICATIONS
el Fhoregraphs showing the site and the
relationship of the propeserd advertising
Lo-thiat on adjoining heildings and the
streelscupe,

i) Payment of appropriate feos.
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DEVELOFMENT COMTROL PLAN

Chuteloor Advertizing

.4  ASSESSMENT CRITERIA

This section of the DCP has two poanary
fencrions, These are:

- To cstablish o method which applicanis
&l e o derermine appropnate
Incations on buildings which ars
sititable for ontdoor sdvertising; amnd

. To provide the fmemework within which
applications and notices for ouldoor
acvertizing will be assessed against the
abpectives and controls for each of the
land Dzc Zone categones.

This technique is known as the Facade Grid
Analysis Techninque and its opemlion 15 21 Out
below. This technigue has been developed for
the more traditional building fcades, however,
its principics apply to all building forms and can
he used for modem buildings.

I: Opportunities for antdonr advertising
cun be identified by subdividing the
hailding facade inlo panels by
projocting desigm lines on the facade.
Building facades can easily be broken
down into a grid based on the paaper,
comices, awnings and verunduhs,
windows and duor alignmesnis,

Ted
i

Opportunities {or advertising pancls con
then be wdenufied by juining rhe
rectangles of the zod wo fom either
honzontal or verical panels,
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DEVELOPMENT CONTROL PLAN Ourdoor Advertising

£ 5 The use of this echnique will identify
smitahle locations for curdoar
advertising on a butlding: It will also
determine appropiate dimensions [or
any advertising material. It is for this
reason that this Plan contains linle in
the way of stict numeene standads,
The sizes for signs will be detcrmined
by the wse of this technique and this will
also help o ensune that advertising does
not ohycurs or cover achitecngl
details or deminate building facades

Buildings can be given a horizontal or
vertical appoarance simply by the way
i whiich the advedising punels are
arranged across or down a building.

4=

LA

The technique can also, and should, be
applied to a scrics of buildings. This
provides the basis for developing
themes for o strestscape and can be an
cifcotive urhan desizn tool Tor
improving or reinforcing the amenity of
i StrCCIsCApe.

6, Mot every panel identified vsing this P e & Wotstar W =
technique shonld ke used for edverising QTT"",—_’L‘J % .-"'..-"..-'..-j. ?—~_-~1‘ ! FET rlJ:-E -z;"ﬂ@n
purpases 45 this will lead toa I id L1t F |I_: ’: L,/'i-;,f A |
proliferation of sizgns and conflict with oo R | «"s”;‘ﬁ" e ]

k. T . 3 . L '_" = ]
the: general objectives of this Plan. In [ =i I.'f' . a’= SR | H il
deciding which ol the panels are | = | =i - e S R _|
appropriate for advertising. the : A -
following matters need to be considered:

ey

- architectural detuling _—

=l 3
Aot ; : - - i -1 ey e - -~
- existing advertising ©opelpid '='f'.|.l Lok s = e {
- R e | e e | e s e
the amenity of the streetscape R i S o e e = .
e 1 I = e Fil e o N | ] | i | /
R 2 s u R G | |
- the ohjectives, suidslines and controls | | J|L || | _! | - e ﬁ S

in this Plan C—

- heritage significance of the bullding
[where relevant)

ez v pamesiy &

Thzmas W The STRAZTSC ATPA
bz AgvErnsik o HiGHLeHT
HoT oFELTE AwcHITELTURAY
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1.5 GENERAL DESIGN AND
SITING GUIDELINES

fjectives

Estahlish geneml suidelines 1o be [ollowed in
the design and siting of outdeor advertising.

Estahlish a brosd frameswork within which
specific and dermiled ohjoctives, puidelines ond
contioks can be developed for outdoor
advertizing mn the various land wse zancs in

Bamtloick

Heduoe the visual complexity of streetscaps by
providing fewer, more effective signs.

Imprave the visoal quahty of the public domain.
Explanation

The design and lncation of nutdoor advertising
can have ¥ significant offect on the environmeng.
The sociel and economic value of haviog
physically silmclive urban sireslscape 15
hecoming increasingly important. Thes s
becoming widely recognized atl both State amd
local levels. Therefore, adequalte snd ctfective
conlrels on outdoor adverizing necd o be
developed o reflect this. For exanple. for a
sign to he effective 1t must be visible.
Topography, moad layour, lncation of cxisting
advertising and the direction of approsch of the i : ¢ armnn R
viewer all have an impact on the visibilityafa - e =
sign. At the same time, speciil care needs Lo be :
txkoen to avoid sign cluticr and a proliferation of
signs on buildings which can visually despoil
building fucades and sirestscapes,

i- aq.‘-._dj_-'- e

o s giarnd

- i, -
"-."t.""- = i e

L ), ._‘T?||_l'1'-}" _f':-(_ahk b
-

The oljecfives and controls in this 1CF apply
eqqually w buildimgs and places listed as Heritage
Irems or within Hentage Conservation Arcas,
Where Council bas other DCPs that apply o
specific ereas {such as a Hentige Conservation
Arcw or husiness centre) or siles, they may
coniain controls that vary from this DCP.

1 HANDWICK CITY COLMNCIE.
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Owrdoor Adveriising

Conirnds

Dustdooradvertising should recognise the
legitimate needs for directional advica,
buziness ideniification 2nd promafion.

Outdoor advarising must complement and
ba compalible wath the devaelapmant an
which iUis siluated and with adjoming
davelnpment,

Cuideor advertising should niot obscurz
architeciurally decorafive details or features
af buildings or dominate building facadss. It
zhould be placad on the undecoralad wall
sufaces, uniess there are architecturally
designed =ign pansls providad.

Chatdoor advertising should not be fiahlzs o
interprefation as an olficial traflic sign or be
conlused wilh islruclions given by raffic
signals or olhar devices or impair the visibiiily
of raffic signals or signs.

The exteni of visual clifter caused by &
prolifzration of signs should be minimisesd.

The painiing of 2niire building facadzas
andfor wallz or their coverage with cladding
or olher material to act as a large billboard
typo zign is discouraged.

Ciutdoor 2dveriizing allached lo vehicles or
traifers which ara parked for advarlising
purposes will ot be permited.
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Part 2
LAND USE ZONES
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DEVELOPMENT CONTROL PLAN Chieteloor Advertising

2.1 RESIDENTIAL ZONES

Cyeciives

Preserve the residential wmeny of the locality.

Minimise the visual impact of s1gns.

Fecoznize the need for begally establizshed
exisung uses to be able to advertise services or
[acilitics available while at the sume lime
cnsuring that adjoining residential properics
suffor no gdvierse impacts.,

Allow for legiimate commercial wses in
residential zones such as doctor's surgery,
dentsts and other stmilar types of activities 1w
be able to be ad=gquately and effectively be
identified by potential users.

Explanatinn

Besidential areas are dommated by 2 wide
variely of housing of varving densites and
types, ranging from single dwelling houses to
medium density housing to mult-storey
complexes, Thesc areas carry with them =
crpectitions of @ high level of ameniry.

However, interspersed throughoul these

residentinl press are @ number of commercial
activities. Mostly these operate under existing

wse rizhis provisions. Inother cases they can
inclnife activities such as home activities o

bzalth consulting rooms.

These activities bave a legitimats clain o some
[orm of cutdoor advertising, However, it oeeds
tn he closely monitored and controlled to ensume
that any ourdoor advemizing doss not impinge on
the wrpenity of adjoining o neadby residenisl
housing, paciculacly imorebanion Do moise, visual
wrnenily and spillage of hight

|+ RAMNDWICE CITY COUMCIL



DEVELOPMENT COMTROL PLAN

Cirdoor Advertizing

Cantrols

approva

dalinilio

but onky

pemitie

Business ldenlilicalion Signs (as delmead in
Fart 3 of thiz Flan } may be erected witlsout

provisions of this Plan and the ferms ai the

Real Eslals Signs (as defined in Part 3 of
thiz Plan ) may be erecied without approval

this Plan and ths terms of the definiticn.

Any outdoor advertizing in a residential 2zone
miust relaie o the activity carmied out on the
premises.

Generally, llvminaied signs will not be

demonsiraled thal zpillags of light indo
adjining or nearby residential propertizs will
Lo minimal, propozals for illuminated slans
will be considered on their merits.

Froposals for ouldoor advearlising on
Luidings operaling as exksling uses or
business premizes will be asseszed against
the controls relating to business zonss in
Saclion 2.2

I'but only i they comply with the

1.

if they comphy with the provisions of

d. However, wiers it can be

o o A
Pt R ape minie Spederi

o E‘\.":':I:l TN [ d-'-'f_"_".'l'-r"_.-\....-\."‘-".. ..-'.\,;_'-1"-;'\,'1_',\-_,.,._:4;1'
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DEVELOFMENT CONTROL PLAN

Churdoor Advertising

2.2 BUSINESS ZONES

Objeciives

Ensure: that outdoor advertising is in keeping
with the stale and charactcr of the bnilding to
which it is attached and docs not detract from
the architeciural stvle or Featores of the building,

Reengnise that outdoor advertising can help o
express the chascierof p commerncial distoct or
businzss centre

Ensure opporunily exists on a fair and cquitahle
basis to nccupy limiled advertising space.

Ensure that the placement and amount of
advertising does not crowd adveriser's
MESEIEES,

Reduce the visual complexity of strectscapes by
providing fewer, mune elfective signs.

Explanation

The greatest demand ond pressure for autdonr
icvertising 1= probably expenenced in
cornmiercial coenrres, There s usually a large
number of businesses and activitics competing
for o limited amount of advenising space, chch
trying to cnsure that their message s
praminence over other activitiss, pacticulacly
those of & similar nature.

These demands need o be carelully weighed up
aoginst the vismal impact advertising can have.
particularly in rlation to the proliferation of
advertising that can occur whese building
facades are obscured by signs and the sitiafion
arizes where you “cin't s2¢ the signs for the
signs".
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DEVELOPMENT CONTROL PLAN

Cutdoor Adverrising

Cantrals

Roof signs and adverdising structures which
project above the parapet of the building or
that par of the building to which they are
attachad, including signs and bunimg mauntsd
o plant roeems or other roof structuras, will
not be permiited.

Fin signs, projecting wall signs - and above
awning signs (as dlustrated in Part 3) will not
be parmitted.

Outdoor adverlizing above aeming fevel will
nol be permitted on any building listed az a
Haritage item or situated in & Hertags
Conseryeiion Arsa.

The wording (or adverdizing contenl) on any
sign should relzle fo the premizoes on which
the sign is erecled or he activiies camised on
within the pramses.

Upper level signs are basl lacated at major
focal points to adverise arcades, plazas, elc,,
and fo provide 2 corporzte deniily for
developmenls which contam a ranges of
businenssis,

Adverlizing on or altached 1o buildings must
align and relatz to the archileclural design
lines on & building facads or, in the absence of
architactural datail or deceration, relaie to the
design lines of adjacent buildings.

&-frames gnd other similar typas of adverlising
will ot b= permitted.

Uinder awning signs will be permilled on the
bagis of one per shop or for larger promises
one per & melres ol snop frontage.

Under awning signs must be at least 2.6
miztres ahove footpaih level.

The visual amenity and valus o slreslscapes
should be protected through careiul
consideralion of progosals for adverising
abiove awning level,

The size and shape of any outdoor adverlising
must relzte to the size of the bulding or space
1o which it is o be sttached 1o or placed on.
Larger building facades ane capable of
accommodating larger signs without detraciing
from the appearance of the building.

Oiutdoor edvenising must not doninate ar
ohscure a building or ds archileciural featurss.
Sdwvertizing should bo used as a mechanism io
highilight and reinforce architeciural datzils.

Pola or pylon sigrs must not excesd the heighl
of adigining or adjacent buildings, or § mstngs,
whichevaris the hower,
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Ourdoor Advertising

|
2.3

INDUSTRIAL ZONES

(thjectives

[
Permit the adequate display of information for 2=
i

the idenfification of premises, the name of the #

occipier and the patuee oF acfivities carricd ot Buepes =

an fhe fand, Heops T
- .
Faeds
¥ = . T

Erhance the architccural and landzcape Bz

presemtafion of devefopment in industial zones,

Ensure a ce-ordimated approaeh o adverising is
takeds where muliiple occupaney of sitcs ooours.

Aovoid a proliferation of pdverising materal and
e reduce the visual complexity of advemizsing,

Rationalise the number of signs on site and in
the ovierall strectacape.

Encourage fewer, more effective signs.

Beduce the level of uatidiness and visuul
distraction i e design aond location of cutdonor
alverlising,

Explanation

Industrial arens vary @rcatly in architectursl
styles and quality, scale of tuildings, siting of
Lurildings, londscaping and the rypes of land
TE-UR

Many industrial arcas may not be visually
atractive, pwever, the carefal management of
sign design and location can be an effectiie
mechanisie 10 assist in enhancing the visual
guakity of e srea while at the same time
improving the commumnication bevel of
pdverlisine.
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e —

Cirnirods
Emphasis in the design and location of Ih g -q__-:::_-:_
outdoor advenising should be placed on = | T SR -
fewer, larger signs which contain multiple it _:'=-,_ e - ,_.ﬁ ;-‘-T_“:Ei_'_-_h-.____'fll f“'--__ =
messages. PURITY e [EON | Ol J e e
F\‘I‘fu{ e E: i T

Outdopr adverdising shauld be integrated T R e el e o
wilh orsile landscaging. = O |

: : COEFE SR et
Outdoor adverizing should nat visually R @%: i o e
dominzte the area of building walls, parapets i "lil":-b |'=-u_,-=::x'.:;__-ﬁﬂ_ f
or landscaped areas. , o '?tﬂ f'ﬁ'_,.-*.a-‘“::‘:?:- _JI_(_,L

4 e |._-I.= . .-"'..:-__'5:_""_5

Outdoor sdvertising should be designed and S e
located to camplement the oversll Slbe gt
dovoelopment, With proper consideralbion, MR
signs can bacame integral pans of R
architeclural of landscape featuras.
Larger, multiple occupancy industrial
davelopmanis should be identified Dy ons or
wo =ions or directory boards &t the entranca
idenlifying the names and aciivilizs of the
CoCUpanis.
Signz lor each unit in & multiple ocoupanicy
development shauld be of a uniferm size,
shape and general proseniation, :
Ouldoor adverising must ralate 1o the usa of ff-#a?-—-f-'?s
the building or land on which it is siluatad. | WILLIE faAD
Lines of bunling draped beiwesn poles
andfor buildings will nat be pemittad.
A-frama and other forms of temparany or
porlable zigns will not be permilted.

VRacrahY
PorRF5:
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DEVELOPMENT CONTROL PLAN Clurdoor Advertising

2.4 SPECIAL USES ZONES

(Mhfectives

Allow ourdoor adverising for idenfificafion and
public mfoomatien purposes of activites carcied
QUL Or services provided on site,

Ensure any outdoor adverizing does nol have
any adverss impact on the locality or cavse any
distraction to road users.

Allow, with limitations. unrelated third party
adverising o be locarcd on Special Uses lands
wiheere it can be demonstrated thar no adverse
impact to adjoining land uses or distraction w
road usees will ooour.

Explanation l|'1
e
g
i
Special Uses zoncs are used to accommodats 3 ih
wide vaneny of activities, usually associated with ,{,"i.
+ v . [l
the provisions of services by Governmenl or s P
- o s Tr i T i r =] ik
public authoritics. These activitics inchide e ER %-\ :
- - : 4 R = £ ke
schools, churches, electricity subsiations, public 275w 74 SN i
= i L .'.__--I"q_'l.

purking areas, hospitals and drinage works, : SR o

These netivities are usually located in the midst T —
of residential areas and care needs w0 be wken

thuat any ouldoor advestising does nol impings on

the amemty of these areas,

Crencrally, advertising unrclated o the use of the
land is not appropriate and shonld be limifed.
However, some oppoctunitics may. exisf for
public feilities such as schools o rase some
revenus throush limited advertisims,

I RANDWICK CITY ODUNCIL



DEVELOPMENT CONTROL PLAN Chetdoor Advertising

{antrals

Any ouldoor adverizing migst relale o the
uza of the land or building to which il is
proposed 1o be erecied or atizched to,
except that limited third pary may be
allowead on [and zoned lor Special Uses
purposes bubonly where it can be
demansirated ihat the adverising will not
have any delrimenlal impac! on nearoy
residential land uses or cause any disruplion
o ar distraction of road users.

Ay Hastung or anirmalad signs will not be
permitted.

HNluminated signs must be designed and
located so that spillage of Eght onto
adjoinmg resdential properties is mintmzl or
ey must be filled with Eming swilchas Lo
gnsura that any llumination ceases no laler
than 10,00 pan.

Chutdear adverising must be designed and
ipcated so that it forms an infegral par of
the building o which it is allached or fand
upon which it is situated.

Landscape leaturasz, landscaping, and
archilaclural faatures should be uzad {o
ansure outdoor advertizing blends in with iz
surmoundings and forms anintegral
companent of a site or a building.

Ouldoor advarlising should be sallizient ko
[dentify the site and use of the land,
including providing details of activities
camied aul, hours of gperalion, ar any other
genegral information of inferast ioihe general
puhfic.

The number of signs should be kept o a

minimum. Where possinle signs should he

grouped legether. & peoliferation ol
advertising material will not be permitied.

EE —
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DEVELOPMENT CONTROL PLAN Outdoor Adveriising

2.5 OPEN SPACE ZONES : '
(Ahjecrives

Allow for appropriate promotional and
directional bdvertizsing 1o identify both public
and private recrention facilites,

Minimise the visuil mpact of vutdoor
advertising.

Explanation

Ohpen space aress can accommedale a varety of
activities and land uses. Most open space ancas
arc under public ownership, managed by
Council, and vsed for both pazssive and active
recreation purposes. Where organised sporting
activities oocur or where areas have heen sct
aside for specific functional activitics (such as
walking trails, picnic arcas, cte) fhorejsa
legitimate need for adequate directional and
wlentification advertising.

I pthes Clrcumstances, privale recreelion
Facilities may also be localed in open space areas
under prvate ownerships These can include
bowling clubs, sportng clubs, tennis courts, e,
Aguin, with these types of facilitios there is 2
fegitimate need for adequate identification,
directional and promotional advertsing which
needs o be sccommindatad,

Dipen space areas are visually and
environmentally sensifive wnd as such any
cuidoor advertsiig must be sympatbeie tw these
sensilivities. Ceneral advertisimg, (or thind pary
advertising} 15 not appropriate in those ancas.

Sipns W conlrol activilies in open spacs Lones,
place name and  directionaf signs provided by
Council do nol reguire the submission of o
notice for approval where a Plan of Management
Foor the area isin plaoe,

22 HAMNDWICK CITY COUNCIL



DEVELOFMENT COMNTROL PLAM Chuteloor Advertising

Confrols

The display of advertizing ralaled fo lourist
destinations and recrealion facilities should
be co-ordinated in accossible information
bays.

The use of shapes, colours and construciion
matarizlz should ensura hal suldocr
advertising is low key in appearancs.

Flazhing oranimated signs will not be
permitied.

Aovertising musi ralate o the activilics
carried outl or faciitics available on the land
on which the sign is erected. Third pariy
atvarising wiil not be permillad.

FLWDOD BOLIRG CLus, |
ﬂ[
e | o
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DEVELOPMENT COMTROL FLAM Cleteloinr Advertisin 7

Part 3
TYPES OF ADVERTISING AND
DEFINITIONS USED
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DEVELOPMENT CONTROL PLAN Curdoor Advertising

Under the provisioms of Fandwck Local
Fnvirmmmenial Flan 1995, outdoor advertising is
chefineil ax -

...... the vse of 8 building or placa fov the
chspiay ol syrnbols, messages or olfter devices
for promalional purposes or for conveying
informaiion, insiructions, direclions or fe ke,
wirether or nof the display involves the erection
of & siruciure ™

For the purpases of this Develupenent Control Plan,
the following categories of outduor sdverising ase

defined : I e
subvertising structurs : S il Bl i 7
=
i5 3 free sranding snuctore suchos o billbozrd o RESTAURANT ! :
pvlon sign which s used for sdvertising, CRRERYT CHARE i
1
i |
business identification signs : Sl :
1
" oeoan adverfizement, wlkther slfumunated or oot
which i sespect of any place or premises oo wihich i
i fixedl, ondy comains any or all of the fallowing
infarnmesan:
1ieh an identificoion or description of e phee
4 iJTErl'lIE.‘\,‘.'ﬁ;
{hy an dentilivation or descripdion of any
person residing or carmying o an
accupation at the place or premses;
(ch particulars of any activily imied on at the
plzec or [ecneses;
idl such dirceiinns or cauiions as are usual or
NeCossary in relation i the pheose or
PrCmESCs o 3y oecugmiiion ciemed on there:
4 Ay . [==% o
(e} parteculaes or notlieations required or | T
prerrnntted i be dusplayed By or under any R
Al e — y
||:| ; ey — ._.ﬂ : o
in prertenlars relatinge 1o dhe tvpe of goods, OR.P. Logue ] T
" [l Tl = e
¢ JIIJ.I.III!I. 1.u"; {ir -5a?rul1l:4.:'a d“nlt_'.-'lljﬂ ol Pevekiorrist £ o §
provedled aihe place or premiscs; | / EEERTE
G- 30-4-3 Sy oeeat |
®) prarieelars of any nclivities held o0 ool Tome 4 LI Lo -4 G. i _T[" ES 111 =
bkl i Vi plivcs ot premizzs;
il a releronce Lo an affifiation with & (rds,
professional o ather association relevant 1o M._...S.r 1},;—;" .-'Excﬂ-ﬂ“_:? ﬂ?’gh‘lz
1he husiness condhected on e plece or )
premises,” I SEREA

pengral adverfising :

iz wdvertizing with conbeinn of @ geseral paure which
does nob specificolly relae oo the use of o bnlding or
1o the activibies of services offered thesein: Iis adso
refered voas anl party advertising in this Pl

" RANDWICK CITY COUSNCIL



DEVELOPMENT CONTROL FLAN Outdoor Adveriising

public information'directional sign

15 ik sEn arecied [or the .-:[:-:_'l_'ll'p:_' e ol ::Illl.'\-.:[lng
the ineveiling pebbe o buildinas or places ol (ouris
interest or recreadional facilities. where Council is
sulislied th:

. the advertising relates o a specific building
or place; .
’ Tt principle purpose of the adverlisemenl is

G tderect Lhe trvedlimge puldse e thin
bailding or pluce; and

- the dimensions and overall size of the
advertiscment ore no larger than wouwld
reasonably be required (o 5o direct Lhe
iravelling puhtic.

real estate signs

. in the case of a0 adverisement i respect of
ressaclentiad preanizes rzlaling Lo letting ue
stk by provale trnealy shouwld nol excesd 2 m®
in area; ind

FITTTE TN

" in be cise of an advertiscment in respect of T [E TR A
3 . 5 1 PR =T T s i
vommerciad and indusirial premises should =|- I;_—.'kli" UM warcRac wmtiacg =£~>

nod exceed 3m® in arcw i @ @@ ||__|§ I?'i'ﬁl !ﬁr | -
. H i} —_—
Heel exizte signs must be locined on the lind or ¥ 4 z
builthng the subject of the sizn. RS i
3% 3

lernporary sign :

i s adveriiseenent erecheal Tor o penod ool exceeding
IR days s f.'lltl:l!_'” |:|r.:.'.:||.~\. :|[|p.‘;:-|'|ri:|1-re]..'|:n:l el fes 2
the wae of theee dignensioial inllasbie bullbaads, e

air halloons and hehuom filled oljecs or badloos, T _—_—
which are tzed Tor advertising purposes, ==

—

RANDWICHE CITY COUMCIL 2T



DEVELOPMENT CONTROL PLAN _ Ohrudeoor Advertising

dore specifically, other types of adveriisimg sigs o
showm in the followeng dizgrams,

A T TRFLA U E A DVER BUP

‘fx.-:-.h-ﬂ-_‘?-:; o= "'."-}-Dgﬁ-
oF i’?‘-.-’;c'fﬂ’l"ﬁn}-:-' 51':;J=_;_

. o T L e
{ TTUNDER AWNING 550N o AENTHESING PAET
|. W
L BULLEOARD: v
. I '&'i@ C
| ' I ]

FARIECTRE Wall SIGH o

POLE OF PYLON N
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